
Identity Guidelines
VERSION 2 — DECEMBER 2018



Introduction 3

Color 4

Logos 8

PRIMARY    9

SECONDARY    14

COMPLEMENTARY    18

“COVER” LOGO    19

Typography 23

THE MILL SANS    25

CARTOGRAPH SANS    31

POPPINS    32

BALANCE    33

USAGE    34

CONTENTS



IntroductionIDENTITY GUIDELINES PAGE 3

About 

This document 
establishes the 
proper use of 
our logo, colors, 
and typefaces 
to ensure our 
message is clearly 
communicated 
across different 
mediums and 
platforms.

The logos of The Mill serve to quickly  
and efficiently distinguish us from other  
co-working spaces around the country  
by focusing on our space and work ethic:  
The shape of the logo is a simplified 
abstraction of our iconic building and the 
eight sawtooth partitions on its roof that  
equal the eight characters in our name  
while the typography in the logos is bold, 
industrious, and determined, like the many 
innovators, remote workers, entrepreneurs, 
and creators that occupy The Mill.



COLOR
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Muted palette 

The colors are 
extracted from 
the furniture and 
fixtures found inside 
The Mill. These 
provide a calm but 
confident palette 
that complements 
pictures of the 
exterior and interior 
of the building.

PRIMARY

SECONDARY DARKS SECONDARY BRIGHTS

SUPPORTING BACKGROUNDS

R G B 
51 51  51

C M Y K
0 0 0 100

R G B 
105 45 15

C M Y K
35 80 100 50

R G B 
230 210 250

C M Y K
10 15 45 0

R G B 
50 70 100

C M Y K
85 75 40 25

R G B 
170 205 230

C M Y K
30 10 2 .5 0

R G B 
90 1 15 65

C M Y K
65 35 90 25

R G B 
205 220 170

C M Y K
20 3 40 0

R G B 
217 217 214

C M Y K
0 0 0 17

R G B 
240 234 224

C M Y K
5 5 10 0

(It is okay that in CMYK the color is reproduced 
as black instead of a dark gray — most blacks in 
CMYK reproduce as a dark gray.)
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Combinations
  
Good

The colors have 
plenty of flexibility 
to be combined 
in multiple ways. 
It is best to keep 
each layout to 
a maximum of 
two colors per 
combination.

Secondary Darks  
+ Secondary Brights 
(and vice versa)

Supporting Backgrounds 
+ Secondary Darks

Primary Gray 
+ Secondary Brights 
(and vice versa)
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Combinations
  
Bad

However, not all 
colors are meant to 
be combined. Avoid 
these combinations.

Secondary Darks  
+ Primary Gray 
(and vice versa)

Supporting Backgrounds 
+ Secondary Brights

Secondary Darks  
+ Secondary Darks  
 
Secondary Brights  
+ Secondary Brights  
 



LOGOS
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Primary 

The full building 
configuration is 
the primary logo 
and should be 
the first choice 
when creating new 
communications.

FILE  ›  The_Mill_Logo_Primary.ai

= 1/8 logo width

Minimum safe area
Keep the logo clear by allowing 
a minimum safe area around the 
logo equal to the width of one of the 
sawtooth segments. Mathematically 
speaking: it’s one-eighth of the 
width of the logo.
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Primary
  
Colors

The primary logo 
can be rendered 
in multiple color 
combinations.The 
typography inside 
the building can 
be white or the 
same color as the 
background — never 
make it a third color.

The default color for 
the primary logo is 
the dark gray.

See page 6 for allowed 
combinations and page 7 for 
prohibited combinations.

Do not add a 
third or unrelated 
color to the 
typography 
inside the shape.
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Primary
  
Usage

The primary logo 
can be placed in the 
center or any corner 
of a layout (minding 
the safe space). This 
allows other text, 
photography, and 
illustrations to have 
room to operate.

Size appropriately. 
There is no 
mathematical rule. 
Not too big, not too 
small, okay?

Do not place in 
random spots. 

Do not use on the 
same side of a 
layout with the 
secondary logo.

Do not crop.Do not use the 
primary logo 
edge to edge.
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Primary
  
Don’ts

Do not do any of 
the following to the 
logo. In fact, do not 
modify the provided 
file in any way.

Do not increase 
the size of the 
typography.

Do not rearrange 
the logo.

Do not make  
the background  
a gradient.

Do not change 
the proportions 
of the logo.
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Primary
  
Pattern

The primary logo 
can be used as a 
pattern. Only use  
the supplied file and 
do not attempt to 
make a pattern on 
your own.

The artwork in the boundaries 
of file is sized and placed so 
that you can duplicate and 
repeat in any direction if you 
need to cover a large area.

Cropping
Once you have the pattern at the 
general size and placement you want 
it, crop all sides a little so that the 
pattern looks like it continues to  
every side.

FILE  ›  The_Mill_Logo_Primary_Pattern.ai
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Secondary 

The cropped 
building 
configuration is the 
secondary logo. Its 
ideal use is in social 
media avatars and 
communications 
where there is 
limited horizontal 
space to use the 
primary logo. 

Note that there are two 
different versions of the 
logo for use on light (top) or 
dark (bottom) backgrounds. 
See color section for usage 
samples.

On multi-page documents 
the primary and secondary 
logos can be used together 
as long as they appear on 
separate pages.

FILE  ›  The_Mill_Logo_Secondary_for_Light_Backgrounds.ai

FILE  ›  The_Mill_Logo_Secondary_for_Dark_Backgrounds.ai

Minimum safe area
Keep the logo clear by 
allowing a minimum safe 
area around the logo equal 
to one-third of the size of 
the logo.

= 1/3 logo width

= 1/3 logo width
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Secondary
  
Colors

Remember that 
the secondary 
logo has two 
different files. One 
way to remember 
which logo to use 
with each color 
combination is by 
applying color to  
the logo file and 
making sure the 
building is dark.

The default color for 
the secondary logo 
is the dark gray.

See page 6 for allowed 
combinations and page 7  
for prohibited combinations.

Correct logos 
on correct 
backgrounds.

Building is dark 
: )

Incorrect logos 
on incorrect 
backgrounds.

Building is bright 
: (
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Secondary
  
Usage

The secondary logo 
can be placed in the 
center or any corner 
of a layout (minding 
the safe space). This 
allows other text, 
photography, and 
illustrations to have 
room to operate.

The most appropriate use 
of the secondary logo is 
on the “back” of a piece of 
communication or as a  
sign-off when the primary 
logo has already been used.

Size appropriately. 
There is no 
mathematical rule. 
Not too big, not too 
small, okay?

Do not place in 
random spots. 

Do not use on the 
same side of a 
layout with the 
primary logo.

Do not crop.Do not use the 
secondary logo 
edge to edge or 
too big.
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Secondary
  
Don’ts

Do not do any of 
the following to the 
logo. In fact, do not 
modify the provided 
file in any way.

Do not increase 
the size of the 
typography.

Do not make 
a new circle 
crop using the 
primary logo

Do not make  
any element    
a gradient.

Do not change 
the proportions 
of the logo.
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Complementary 

Seldomly, there 
might be a situation 
where the primary 
logo does not work. 
These are approved, 
typography-only 
treatments, created 
for various layouts. 

An example is the sign on the 
entrance of The Mill: it would 
be odd to show the sawtooth 
logo right in front of the real 
sawtooth roof, so we only use 
the typography.

If we showed a picture of The 
Mill at street level on a poster 
it might be redundant to show 
the primary logo and have so 
many sawtooth roofs.

If in doubt whether to use 
these, please contact 
Armin Vit at armin@
underconsideration.com  
(he designed it and will  
know what to do!)

FILE  ›  The_Mill_Logo_Complementary_01_Wide.ai

FILE  ›  The_Mill_Logo_Complementary_02_Narrow.ai

FILE  ›  The_Mill_Logo_Complementary_03_ExtraNarrow.ai

Safe area, colors, and usage
The same principles apply here as they do in the primary 
and secondary logos.
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With  
“Bloomington, IN” 

Alternate versions 
of the primary and 
complementary 
logos with the 
city and state 
can be used in 
communications 
geared towards out-
of-town audiences.

Safe area, colors, and usage
The same principles apply here as they do in the primary 
and secondary logos. Do not modify the files in any way.

FILE  ›  The_Mill_Logo_Complementary_01_Wide_with_Bloomington.ai

FILE  ›  The_Mill_Logo_Primary_with_Bloomington.ai

FILE  ›  The_Mill_Logo_Complementary_02_Narrow_with_Bloomington.ai

FILE  ›  The_Mill_Logo_Complementary_03_ExtraNarrow_with_Bloomington.ai
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“Cover” logo 

For high impact, a 
“cover” logo can be 
used to run across 
images on social 
media or cover-
style uses (brochure 
covers, PPT covers, 
etc.). This logo MUST 
always be used 
edge to edge. 

Never use it small or 
as a stand-alone logo 
(for example, as part 
of a sponsor block).

FILE  ›  The_Mill_Logo_Cover.ai

Minimum safe area
Since this version of the logo is used 
big, it’s a good idea to give it plenty 
of space above and below it — ideally 
its whole height. There is no safe area 
to the sides as this version goes edge 
to edge.
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“Cover” logo
  
Usage

The “cover” logo 
provides a lot of 
opportunity to play 
with photographs 
as the logo remains 
very readable even 
with a lot of visual 
activity behind it. 

It adapts well to 
most formats.

Use edge to edge 
and centered.

You can use 
it over a 
photograph.

When printing 
at the office go 
to the edges of 
the available 
margins.

You can use it 
in any of the 
approved color 
combinations.



Do not use with 
the primary or 
secondary logo in 
the same layout 
— and definitely 
do not use with 
both of them.

Do not make 
the inside of 
the “cover” logo 
another color.  
It starts to look 
like a sweater.
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“Cover” logo
  
Usage

The “cover” logo 
provides a lot of 
opportunity to play 
with photographs 
as the logo remains 
very readable even 
with a lot of visual 
activity behind it. 

It adapts well to 
most formats.

Do not use 
smaller than 
width of layout

Do not use 
sideways.



typOgraphy
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Fonts 

The identity uses 
three fonts: The Mill 
Sans, Cartograph 
Sans, and Poppins.

Do not use any  
other fonts.

thE MiLL SaNS
ABCDEFghiJKLMN
OpQrSTUVWXyZ
1234567890

Cartograph Sans
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqstuvwxyz
1234567890

Poppins
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqstuvwxyz
1234567890
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Fonts
  
The Mill Sans

This is a custom font 
available only to 
The Mill. It is a direct 
extension of the 
logo. This font has 
no “blank” spaces — 
a space bar equals 
a roof segment 
without a letter 
— and is meant 
to be used as a 
continuous graphic.

Use ONLY for large headlines.  
In combination with other 
fonts, it must always be the 
biggest in size. Additionally 
it must always be the same 
size as the logo if they appear 
together. For ease of use, if 
you type “LOGO”, the font will 
automatically reproduce the 
logo in the same size.

19,000 SQUare 
fEET Of 
COWOrKiNg aNd 
bUSiNESS 
iNCUBaTOR 
spaCe

OpenType Contextual Alternates
If you are using this font in an Adobe application make 
sure that “Contextual Alternates” in the OpenType panels is 
checked or active.

If you are using it in Apple Keynote, Pages, or Preview, these 
will be on by default.

If you are using it in Microsoft PowerPoint or Word please 
see page 30.
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Fonts
  
The Mill Sans

The font is not 
typical and requires 
paying a little extra 
attention to make 
sure it is being 
displayed correctly.

As long as 
Contextual 
Alternates are 
enabled it should 
work properly 
but sometimes it 
requires disabling 
and re-enabling.

HELLO ThEre

HELLo there

HELLO there

HELLO

HELLO
HELLO

HELLO

HELLO

HELLOHELLO

HELLO

HELLO

HELLO

HELLO

The first letter in a 
line has rounded 
corners

The first and last letters in a line 
have a connector on the top and 
a sharp corner on the bottom.

All letters have 
round corners on 
the connection. All letters have 

round corners on 
the bottom.

All letters in between 
connect smoothly.

The last letter in a 
line has rounded 
corners.
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Fonts
  
The Mill Sans

Line height (or 
leading) is also very 
important when 
using the font. 

The rule is: 
Line-height is 110%  
of font size.

For example: 
16pt size = 17.6pt line-height 
50pt size = 55pt line-height 
100pt size = 110pt line-height

19,000 SQUare 
fEET Of 
COWOrKiNg aNd 
iNCUBaTOR 
spaCe

19,000 SQUare 
fEET Of 
COWOrKiNg aNd 
iNCUBaTOR 
spaCe

19,000 SQUare 
fEET Of 

COWOrKiNg aNd 
iNCUBaTOR 
spaCe

19,000 SQUare 

fEET Of 

COWOrKiNg aNd 

iNCUBaTOR 

spaCe
Line-height is too large.

There are empty roof segments  
at the end of each line

Um, just don’t.

Do not center-align text.



19,000 
sQUarE FEEt 
OF COWOrKiNg 
ANd 
iNCUBaTOR 
spaCe

19,000SQUarE FEEt 
OF COWOrKiNg aNd 
iNCUBaTOr SpaCe
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Fonts
  
The Mill Sans

When using in a 
layout keep a good 
amount of space 
around the font — at 
least the width of 
one letter.

Whenever possible 
t’s better to stack 
words in a lot of 
lines than have few 
long lines of text.
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Fonts
  
The Mill Sans

Some applications 
will render the 
space between 
letters a little 
differently. The font 
was built without 
any space so that 
the roof segments 
connect but some 
applications 
force their own 
typographic 
handling. 

If you see thin lines between 
letters tighten the tracking 
or letter-spacing as little 
as possible until the lines 
can not be seen at 100% 
magnification

fUNDEd

fUNDEd

Fix this issue by tightening the tracking or letter-spacing as little as possible 
until the lines can not be seen at 100% magnification. 



My NaME iS

bOND,

JaMES BONd

!
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Fonts
  
The Mill Sans

Using the font in 
Microsoft adds a 
layer of complexity 
as it can not handle 
automatic shifting 
of characters 
so each line of 
text needs to be 
adjusted manually 
through the font 
menu.

Use the four font files that 
have “TTF” in their name.

MM M M
The Mill Sans TTF 
SOLO

START
START

SOLO
START

M
ID

DLE

M
ID

DLE

M
ID

DLE

M
ID

DLE

M
ID

DLE

M
ID

DLE

END
END

M
ID

DLE

M
ID

DLE

M
ID

DLE

M
ID

DLE
M

ID
DLE

M
ID

DLE

M
ID

DLE

M
ID

DLE

M
ID

DLE

M
ID

DLE

END

M
ID

DLE

M
ID

DLE

M
ID

DLE

The Mill Sans TTF 
START

The Mill Sans TTF 
MIDDLE

The Mill Sans TTF 
END

Microsoft use
The font comes in four 
“weights” that can be selected 
in the font menu: Start, Middle, 
End, and Solo.

The easiest way to work with 
this is to: 
1) Select the whole text 
2) Set it to “Middle” 
3) Confirm all of your line 
 breaks 
4) Change the first letter of  
 each line to “Start” 
5) Change the last letter of  
 each line to “End”



TypographyIDENTITY GUIDELINES PAGE 31

Fonts
  
Cartograph Sans

This will be the 
most often-used 
font for headlines, 
subheadlines, 
captions, and more.

When rendered large, use Thin, Light, or Regular weights.

When rendered medium, use Medium or Demi Bold weights.

When rendered small, use Extra Bold or Heavy weights.  
ONLY use uppercase and generous letter-spacing

ABCDEFGHIJKLM 
NOPQRSTUVWXYZ
abcdefghijklm 
nopqstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890
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Fonts
  
Poppins

Reserved only for 
large bodies of text, 
paragraphs, and 
situations where 
small font sizes  
are needed.  
Poppins needs 
letter-spacing of 25 
when used in Adobe 
applications.

You can use all 
weights and styles 
for text formatting.

Never use above 
18pt — once you 
reach 18pt switch to  
Cartograph Sans.

Make It Here 
Hardcore developer who needs a quiet space to work? 
Freelancer looking to have a workspace outside your 
home? Have a company that fits in your backpack? 
Work from Bloomington, but travel frequently? Want 
to take your business to the next level? We’ve got you 
covered with our flexible membership plans.

Membership Pricing 
Part Time Hot Desk ($90/month)
Includes: Daytime Access (8 AM – 5 PM Monday – Friday; except holidays) invites 

to member events and our Dimension Mill Slack Team; ability to book call rooms 

and conference rooms.

Full-Time Hot Desk ($185/month)
Includes: 24/7/365 access; a locker; invites to member events and our Dimension 

Mill Slack team; ability to book call rooms and conference rooms.

Dedicated Desk ($300/month)
Includes: 24/7/365 access; a locker, desk, and chair to call your own; invites to 

member events and our Dimension Mill Slack team; and ability to book call rooms 

and conference rooms. This membership includes Proximity Guest Pass giving you 

free access, up to three days per month, at any space in the world-wide Proximity 

Network.

Sample typesetting of Poppins.
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Balance 

The Mill Sans is the 
largest/biggest/
boldest.

Cartograph is large 
but thin and elegant.

Poppins delivers lots 
of information.

Cartograph can 
be used again — 
small, bold, and in 
all uppercase — to 
deliver details.

If the Mill Sans is 
present, the logo is 
always used at the 
same size.

NOTE: You don’t have to use 
The Mill Sans every time; you 
can use Cartograph as the 
main headline font.

A Large
HEaDLiNe
Possibly followed  
by a subheadline in  
Cartograph Sans.
With longer text in Poppins 
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Morbi 
mollis sagittis lacus, sit amet ullamcorper velit sagittis sed. Sed 
tincidunt enim vel auctor iaculis. Etiam sit amet justo id augue 
pulvinar sodales. Quisque purus mi, luctus ut orci eget, consequat 
consequat ex. Maecenas eget libero est. Vestibulum justo sem, 
aliquam ut leo in, vestibulum pharetra tellus. 

FINISHED OFF WITH A CAPTION IN CARTOGRAPH  
AND THE LOGO IN THE SAME SIZE AS THE HEADLINE
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Usage 

Here are a few 
samples that mix 
logos, typography, 
imagery, and text 
to serve as starting 
points. As you will 
notice, the different 
layouts can all 
accommodate 
photographs or 
solid colors. Duotone 
or grayscale 
photographs work 
very well with the 
identity. These are 
only a few of the 
possibilities!



Contact
Pat East | Executive Director
pat.east@cofoundventures.com
317.965.2155 (c)

Dimension Mill Inc.
642 N. Madison St.
Bloomington, IN 47404

WWW.DIMENSIONMILL.ORG


