BROUGHT TO YOU BY

MEDICAL

HT-673903-1

F2 | The Herald-Times | TUESDAY, June 4, 2019

T

his is the second annual list of Best Places
to Work Bloomington.
Out of more than
25 submissions, these
companies were rated highest
among their peers.
Each company had their employees fill out a survey as well as
completing an employer survey.
The scores were then combined,
with the employee survey being
weighted higher, to give each
company a final score.
Bloomington is a great place,
but not all great companies are
easy to find.
This list helps ensure that those
who want to stay in Bloomington

know of all the opportunities
available to them. It also allows
Bloomington to showcase itself to
people who want to move here,
making it easier for them to find
great companies and know their
options.
On the list, you’ll find the top
places to work in Bloomington
along with four honorary members—Cook Medical, Hanapin
Marketing, Weddle Bros., and
Oliver Winery—who were named
Forbes or Indiana Best Places to
Work.
This project was a collaboration
between The Mill, the BEDC and
The Herald-Times.

Congratulations

TO THE WINNERS OF BEST PLACES TO WORK BLOOMINGTON!
Bloomington truly is the best place to live, work and play.
We’re proud to serve this community with local news,
sports and events coverage every day.

• heraldtimesonline.com

Hylant
IU Credit Union
3. MutualBank
4. Bailey & Weiler Design/Build
5. ISU The May Agency
6. Loren Wood Builders
7. Bill C. Brown Associates
8. Hoosier Hills Food Bank
9. Commercial Service
10. Rock Paper Scissors, Inc.
11. John Bethell Title Company, Inc.
12. Cornerstone Information Systems
13. LRAP Association
1.
2.

HONORARY MEMBERS
• Cook Medical
• Hanapin Marketing
• Weddle Bros. Construction
• Oliver Winery
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Cook Medical
Who are you and what
do you do?
At Cook Medical, we
manufacture minimally
invasive medical devices
to help physicians in more
than 40 medical specialties treat patients around
the world. We have been
family-owned since Bill and
Gayle Cook founded the
company in the spare bedroom of their Bloomington
apartment in 1963.
What do you do to
create a place where
people want to work?
We have made our
company’s unique culture a
top priority. We care about
the way people treat each
other, and we have a family
atmosphere that provides
meaningful work. People
can go home feeling good
about what they accomplished that day, because
when you come to work at
Cook, you’re working on
something that makes a difference in somebody’s life.
We work hard but also take
the time to celebrate our
successes.
We provide opportunities for employees to
provide feedback about the
company to senior leadership from weekly lunches.
We make many changes
that are inspired by employee feedback that help
make us a better, stronger
company. These changes
range from process improvement, to expanding
our benefits package, to
things like parental leave,
to updating our education
and professional development program.
We have always been
a family-owned company
since 1963, which has provided us the opportunity to
think about the long-term

success of our company
and focus on what’s best
for patients, employees and
our communities.
What tips do you have
for other employers to
create a successful culture
within their work environment?
Create opportunities
for people to give feedback
and make sure you listen to
truly understand what your
employees need and expect
out of their employer. Show
that you’re listening and
follow up by acting on their
feedback, or at least explain
why something may not
change right away.
We have also always
been very clear about
our values, and we have
recognized employees that
embody those values — by
doing things like treating
each other with respect, always putting the patient first
and protecting our reputation for behaving ethically.
Lastly, treat people the
way you want to be treated.
Respect everyone and give
them opportunities to do
what’s best for them and
follow their passions.
Where do you see the
future of your industry?
Do you see opportunities

in Bloomington to grow
more companies like
yours?
As the life sciences
community grows in
Bloomington, that is helpful
for our region in regard to
talent attraction and retention, and most importantly,
helping improve patient
care around the world.
We see the future of our
industry being data driven
in all aspects of health care,
from patient
treatment to
developing
“COOK PUTS PATIENTS
new technoloFIRST. OUR PRODUCTS
gies.
What is
SAVE LIVES AND
a
challenge
IMPROVE PATIENT
you’ve faced
QUALITY OF LIFE, AND
in BloomI GET TO BE A PART OF
ington?
THAT! KNOWING THAT
One challenge we’ve
I MAKE AN IMPACT
encountered
ON THE LIVES OF
is to recruit
PATIENTS MAKES FOR A
and retain
FULFILLING CAREER.”
the talent
we need in
— JESSICA M.

Bloomington as our company continues to grow. We
understand that we need to
help build our talent pipeline, so we are continuing
development of our My
Cook Pathway program to
provide current and future
employees the opportunities they need to enter to
reach their full potential as
the enter and grow in their
careers.
What is one of the most
helpful things you’ve encountered in Bloomington
that’s improved the way
you do business?
We have great resources and local education partners in our
community. When we
decided to create My
Cook Pathway, Ivy Tech
quickly helped us develop
our Achieve Your Degree
tracks. Ivy Tech has provided classroom space for
our HSE program that is
within walking distance of
our headquarters.

Where do you see your
company in five years?
We plan to continue
development of new technologies to help patients as
continue our growth in the
Bloomington community.
Over the next five years, we
plan to be operating in our
new Profile Park facility.
Where do you see
Bloomington in the next
five years?
Over the next five years,
we see the growing life
sciences sector becoming
even more prominent in
our community, and there
will be careers available
for those interested in
landing in Bloomington.
We have some issues to
work on as a community,
such as affordable housing
across the workforce.
We are excited to see the
Goodwill Excel Center
joining our community to
provide the wrap-around
services for people to
thrive.
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“HANAPIN IS LIKE
A FAMILY WHEN
IT TRULY COUNTS
— WHEN THINGS
GET TOUGH,
WHEN LIFE
CIRCUMSTANCES
CHANGE OR WHEN
THE UNEXPECTED
HAPPENS.”

NAMED TO INDIANA BEST PLACES TO WORK LIST

Hanapin Marketing
Who are you and what do you
do?
Hanapin Marketing is a digital
marketing agency that aims to turn
marketing managers across the
globe into the heroes of their companies. Specializing in complex
businesses with multiple brands,
regions, and products or service
lines, our expertise lies in taking a
proactively strategic approach to
the demands of unique industry
verticals.
With a core focus designed to
never compromise the employee
experience for client experience
(and vice versa), Hanapin has
not only been able to keep happy
clients with a Net Promoter Score
of 68, but also a happy team with
an 89 percent retention rate for
employees, far above our industry’s average.
This is because at our heart,
Hanapin is people-first in all that
we do. The goal isn’t to step in as
the hero for our struggling clients,
but rather act as teacher, influencer and strategic partner to empower our industry peers to reach
new heights. But heroic client work
starts with a heroic team — and
that’s where our award-winning
work environment comes in.
What tips do you have for
other employers to create a successful culture within their work
environment?
We pride ourselves on creating

heroic work for our clients, but
our real superpower is employee
feedback. Hanapin has built out
a variety of ways for the team to
share ideas, frustrations and painpoints directly with leadership.
We use TINYpulse, an online
platform that allows leadership
to ask specific questions of the
team, while also giving employees
a safe and anonymous space to
provide any and all feedback. We
also see the value in creating faceto-face connections across the
company, which is why both our
president and associate director
of HR host open office hours every
week. Additionally, managers
lead monthly Leadership Coffees
with folks across tenure levels
and departments to troubleshoot
company obstacles or collect valuable feedback on the day-to-day
happenings. Feedback isn’t just
for leadership, as every employee
participates in semi-annual performance reviews, which incorporates peer feedback. No one ever
has to guess at how they’re doing,
and everyone has a chance to
grow and develop in a supportive
environment.
Beyond simply giving and collecting feedback, transparency is
also key in shaping a successful
culture. Hanapin’s leadership
team hosts an annual AMAA (ask
me almost anything) in which
the team can submit questions

about the company’s future,
discuss pain-points and see where
previous feedback stands. Every
department also contributes to
quarterly town hall meetings so
that, as a company, we are collectively informed on where we stand
against goals.
Where do you see the future
of your industry? Do you see
opportunities in Bloomington
to grow more companies like
yours?
The future of our industry is
slowly rolling toward conversational marketing, e.g. voice search
and chatbots, visual search and
storytelling. We all want to hear
stories about things we care about,
so brands have to know how to
tell those stories. Our job as an
agency and as marketers is to give
clients the insights beyond data to
connect a story together and help
brands understand how they can
better communicate their products to their audiences.
Where do you see Bloomington in the next five years?
In the next few years, we hope
to see more and larger innovative
companies thriving in Bloomington. While we do have team
members around the country, we
do not have plans for our headquarters to leave the area and want
to continue to be a part of seeing
Bloomington succeed!

Weddle Bros.
Construction
Who are you and what do you do?
Weddle is a General Contractor, Construction
Manager, and Design Builder headquartered in
Bloomington, IN. We have additional offices in
Evansville, IN, and Indianapolis, IN. We were
founded in 1946, making 2019 our 73rd year
in the construction industry. Weddle is 100%
employee owned through the Weddle Bros.
Employee Stock Ownership Plan and Trust. We
have a diverse set of capabilities and talent that
allow us to work with owners and projects of
all sizes, from a few thousand dollars to multimillion dollar investments.
We strive to be a great community partner
and you have probably seen our people around
town on a jobsite, taking place in local events, or
volunteering with local organizations. Weddle
has been recognized locally and nationally for
attaining superior results through teamwork,
innovation, value and customer satisfaction.
Weddle has been named one of the Best Places
to Work in Indiana for five consecutive years.
What do you do to create a place where
people want to work?
It begins and ends with people. We strive to
create an environment where everyone knows
that they matter and what they do every day directly contributes to our success. Weddle seeks
to keep our focus on providing an atmosphere
where teamwork and personal ownership can
thrive, and your coworkers are family. When
everyone is in it together, the hard times aren’t
as hard and the joys are multiplied.
Where do you see the future of your industry? Do you see opportunities in Bloomington to grow more companies like yours?
Construction is similar to other industries
in that we are trying to catch-up to the everincreasing variety and speed of technological
changes. This is true for both internal processes
and capabilities, but also outside possibilities
and offerings. The advancement in areas such
as solar power, sustainable material, and flexible
space have increased the options for owners
and designers exponentially. Our industry will
continue to find ways to construct projects that
are safer, higher in quality, and push the limits of
schedule and complexity than what is currently
the norm.
There are always opportunities for companies with like values and a focus on people.
Anyone who provides a quality of product and
services and treats their employees with respect
has the opportunity to thrive in Bloomington.
What is a challenge you’ve faced in Bloomington?
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Attracting and keeping the right talent is a
constant battle. When you add in the challenge
of keeping up with the growth of our company,
making sure we are finding and hiring people who
fit our company culture and values is always a
challenge.
What is one of the most helpful things you’ve
encountered in Bloomington that’s improved
the way you do business?
Bloomington is a great asset in terms of diversity and quality of life. Once people come to work
here, they love it and it is a great place to live. The
local business landscape affords us a rich diversity
of different industries
and clients to work
with who value high
“WEDDLE
quality and a high
HAS ALWAYS
level of professional
TREATED THEIR
services.
EMPLOYEES
Where do you see
WITH RESPECT
your company in five
years?
AND HONESTY.
We see ourselves
MANY OF THE
continuing to expand
EMPLOYEES
our footprint and serHAVE WORKED
vice offerings. This will
afford us the potential
HERE FOR A
to provide opportuniLARGE PORTION
ties for growth and
OF THEIR
great quality of life to
CAREERS!
our employees. This
THAT DOES
will also allow us to
continue to attract
NOT HAPPEN
new talent and grow
VERY OFTEN IN
our footprint both
TODAY’S JOB
geographically and in
MARKET.”
the local community.
With our Headquarters here in Bloomington, that means more ways
we can contribute to the local landscape.
Where do you see Bloomington in the next
five years?
We see Bloomington thriving over the next five
years as current initiatives and investments reach
fruition. When you look at the current investments
being made around the area on projects on all
sides of the city, Bloomington continues to add
major attractions while holding on to a small closeknit community feel. It starts downtown with the
‘String of Pearls’ which include The Trades District,
A New Convention Center, The Existing Hospital
Site, and Switchyard Park. To the East you see continued investment on Indiana University’s campus
and at the new IU Health campus. To the west
projects like Cook’s Profile Park show that Bloomington is a place people want to live and work, and
can do that for world class organizations.
There are still some challenges that need to
be addressed like the housing shortage or bettering the economic environment that leads to
continued business investment. Bloomington will
continue to be an attractive place to be as long as
we keep investing in the intelligent and diverse
business community that we have.

NAMED TO INDIANA BEST PLACES TO WORK LIST

Oliver Winery

Who are you and what do you community and one another.
do?
Our core purpose is to connect
Oliver Winery, founded in 1972, people through wine. That means
is the oldest and largest winery
employees too. We work to foster
in Indiana. Oliver is one of the 50
meaningful relationships. Our
largest wineries in the U.S., with
CEO and president host monthly
wine distributed in 27 states. We
Listening Lunches. Santa gives
are also a world-class destination,
each employee’s child a gift at the
hosting more than 200,000 guests
annual holiday party. Oliver hosts
annually. Travel + Leisure recently seven annual employee events,
ranked Oliver one of the country’s
such as a family-friendly vineyard
top 25 wineries to visit. And we’re
picnic, Harvest Hootenanny and
proud to be the nation’s only 100
Casino Night. In addition to these
percent employee-owned winery.
company-wide activities, we culWhat do you do
tivate team bonds
to create a place
through things like
where people want
volunteer days,
“WHEN YOU GO
to work?
weekly Winery
SOMEWHERE
Oliver employs
Lunch and team
AROUND TOWN
about 100 people
retreats. The comAND PEOPLE
across disciplines,
pany generously
from manufacturing
honors tenure with
COME UP TO
to customer service.
special dinners,
YOU — THEY SEE
We’re dedicated to
tributes during
YOU’RE WEARING
making the workemployee meetings
AN OLIVER
place fun, fulfilling
and Oliver swag.
WINERY SHIRT —
and rewarding. Our
And, our quirky
perks and benefits
rituals keep it fun
AND THEY SAY,
align with the best
— from the annual
‘I LOVE THAT
practices of many
canoeing outing to
PLACE.’ THERE’S
companies. Our
impromptu hot air
A LOT OF PRIDE
difference: a caring
balloon rides.
IN THAT. IT’S
culture is why our
Because we
employees love
are owners, every
WHAT MAKES
working here. We go
grape harvested,
THIS PLACE
above and beyond
glass poured and
SPECIAL.”
for the company, the
five-star rating
— JUSTIN GRAHAM

earned means just a little more.
Oliver leaders are highly engaged in
making our workplace fun, fulfilling
and rewarding. And our workforce
is highly engaged for the good of
the company, the community and
one another.
What is a challenge you’ve
faced in Bloomington?
We’re probably like many
companies here. As Bloomington
becomes home to so many wonderful companies, we are always
looking for new ways to recruit and
retain the best people and to build
networks for our young professionals.
Where do you see your company in five years?
In the last five years, we have
grown in a big way. This summer,
we will complete construction on
an expanded production facility on
the winery campus that increases
our winemaking capacity to help us
grow over the next decade. “Thinking
differently” is a huge part of our work,
and we hope to keep innovating in
this industry, thinking in new ways
about what wine can be. In 2022,
Oliver Winery will celebrate 50
years of winemaking in Indiana. It’s
exciting to be charting new courses in
this industry while having such a rich
history at the same time.
SEE OUR AD ON PAGE 6
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Hylant

Who are you and what
do you do?
Hylant is one of the
country’s largest privately
held insurance brokerages
in the United States. We
were founded in 1935 and
are still headquartered
in Toledo, Ohio. We offer
complete risk management services, employee
benefits brokerage and
consultation, loss control,
health care management
and insurance solutions
for businesses and individuals locally, nationally and
internationally.
What do you do to
create a place where
people want to work?
We attribute our
success to our family
approach to employees
and always listen to

opportunities to improve
our already strong workplace culture. With our
family focus, we treat our
employees as we would
our families at home,
which includes taking
time to socialize and have
fun as a group. As an organization we believe in and
execute work-life balance,
in that we focus on doing
great work during the
hours of 8 a.m. to 4:30 p.m.
so employees can go
home and be even better
with their families.
What tips do you have
for other employers
to create a successful
culture within their work
environment?
Listen to your employees and what they
value (i.e., time with

We’re honored to be
one of Bloomington’s
best places to work.
1 0 0 % E M P LOY E E - OW N E D S I N C E 2 0 0 6
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family, money, etc.). Be
open to feedback, both
positive and constructive. Live out the belief
of work-life balance
and allow employees to
unplug from work when
they are not in the office.
Take time for employees
to have fun and get
to know one another,
whether that be through
monthly socials for an
hour during the work day,
an all office breakfast or a
company outing once or
twice a year.
Where do you see the
future of your industry?
Do you see opportunities in Bloomington to
grow more companies
like yours?
Industries continue to
evolve and become more
competitive, even insurance. With the continued
increase of health care
costs, specifically with
prescription drugs, and
the hard market coming
for property and casualty, our industry is going
to continue to be challenged in providing the
best premium rates to our
insureds while providing
the best coverage possible. With this, we are
going to have to continue
to be more strategic in our
approach with clients and
their coverage.
Bloomington is full of
smart and caring people.
No matter the industry a
company serves, Bloomington has the talent base
to help a company succeed.
What is a challenge
you’ve faced in Bloomington?
As our business continues to grow, we continue to build relationships
farther from Bloomington.
This can create logistical

“I CAME HERE THINKING
I HAD FOUND A GOOD
CAREER, AND I HAVE.
BUT WHAT SURPRISED
ME IS HOW MUCH I LOOK
FORWARD TO SPENDING
TIME WITH MY
COLLEAGUES. THEY’RE
SMART, DEDICATED AND
LOVE CREATING UNIQUE
SOLUTIONS THAT MEET
OUR CLIENTS’ SPECIFIC
CONCEPTS. AND NOW
MANY OF MY CLIENTS
HAVE BECOME MY BEST
FRIENDS.”

clients and
our ongoing
committed
focus on our
employees.
That said,
we will be
different
regarding
our size, our
geographic
footprint,
specialization
and technology. We
will continue
to grow both
organically
— NATE PETERMAN
and through
strategic
issues, but it doesn’t
acquisition
overcome the benefits of
in our current markets
working and living in such and new markets. The
a great community.
primary difference though
What is one of the
will be Insure Tech (new
most helpful things
technology in insurance
you’ve encountered
industry), which will conin Bloomington that’s
tinue to evolve in ways that
improved the way you do will allow us to improve
business?
efficiencies on both client
Experienced, educated facing services and behind
talent is drawn to Bloom- the scenes with our carington, which helps us
rier partners. Outside
build a pipeline of good
technology concepts will
candidates for future
also drive change into our
hiring needs. The combusiness.
munity provides endless
Overall, we will still
opportunities for our team be the same people with
to further their education strong values, but we will
and expertise.
embrace technology in
Where do you see your ways that will help us supcompany in five years?
port our clients in new and
We expect our firm to
better ways.
be very similar but also
Where do you see
very different five years
Bloomington in the next
from now.
five years?
We will remain steadBloomington will be an
fast in our core values of
even more modern, confamily, honesty, empathy, nected, professional city
hard work and respect.
that it has ever been. With
These core principles are
the expansion of I-69, our
long-term, value-based
community will continue
concepts that define who to grow in population, infrastructure and attract top
we are as a privately held
organizations and talent.
family organization. In
addition, we will continue With this, we’re certain it
to deliver world-class ser- will never lose its character
and charm.
vice and solutions to our

IU Credit Union

Who are you and what
do you do?
IU Credit Union is a
community-based financial institution providing
a full range of financial
products and services to
individuals and businesses. We were founded
in 1956 by people living
and working in the community who wanted a
safe, convenient place to
save and borrow money at
reasonable rates. We are
unique as a not-for-profit
financial cooperative
owned by
our members
with no out“IU CREDIT UNION
side shareCARES ABOUT
holders.
IU Credit
ITS EMPLOYEES.
Union is
THEY DON’T JUST
governed by
SAY IT. IUCU IS A
a volunteer
COMMUNITY THAT
board and
supervisory
I AM SO HAPPY
committee.
TO BE A PART OF
Our founders
AGAIN. ALSO, I SEE
believed a
ROOM TO GROW AND
not-for-profit
business
LEARN AS WELL AS
model would
OPPORTUNITY FOR
best serve the
ADVANCEMENT.
needs of our
IT IS UP TO ME TO
membership,
TAKE ADVANTAGE
and our continued sucOF THEM, BUT
cess validates
IUCU PROVIDES
this belief.
THE CLASSES,
With assets
TRAINING AND
exceeding
$1 billion, IU
ENCOURAGEMENT
Credit Union
FOR ME TO REACH
serves more
MY GOALS.”
than 66,000
members and
ranks among
the largest credit unions
in Indiana. Membership is
open to Hoosiers who live
or work in more than 50
Indiana counties.
We are proud to be
a community leader in
consumer and residential
mortgage lending, business lending, depository

services and investment
services, as well as a provider of financial education.
What tips do you have
for other employers
to create a successful
culture within their work
environment?
We’ve created a culture
of communication, and
we listen to our employees to understand
what is important to
them. We care about employee engagement, and
conduct regular touchpoint surveys throughout
the employee life cycle
to ensure that we are
engaged in and aware of
the employee experience.
We embrace, evaluate
and act accordingly upon
employee feedback.
What is a challenge
you’ve faced in Bloomington?
Bloomington has
provided us many more
opportunities than challenges. For IU Credit
Union, being a part of the
community also means
giving back through charitable contributions and
involvement in significant
community initiatives.
We make a difference by
supporting education,
arts, sports and numerous
community events and
have awarded more than
$500,000 in student scholarships over the past 20
years. We are particularly
proud to have received
the United Way’s Community Builder and Pillar
Awards.
What is one of the
most helpful things
you’ve encountered
in Bloomington that’s
improved the way you do
business?
Bloomington is a vibrant, progressive, diverse
and inclusive community

and as such, attracts a variety of talent from all over
the world. Bloomington,
Indiana University and Ivy
Tech combine to create
a unique and dynamic
cultural environment
from which all businesses
can benefit. We directly
benefit from a rich talent
pool to build both our
highly skilled employee
workforce and volunteer

board of directors and
supervisory committee.
Where do you see
Bloomington in the next
five years?
While it is difficult to
predict the future, it is
easy to see that the future
is bright for Bloomington.
The opening of the
new regional academic
health center and related
opportunities will make

Bloomington a regional
hub for medical services
and an attractive business
destination. We are excited
about new opportunities
and additional partnerships for IU Credit Union
within our community and
look forward to continued
growth and service to our
membership.
SEE OUR AD ON PAGE 9
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MutualBank
Who are you and what do you
development, foundations and
do?
philanthropic efforts, peers and
Dorothy Douglass, VP of Human partnerships or merely the resiResources & Training.
dents themselves exhibiting selfless
What tips do you have for other dedication to make our city and our
employers to create a successful
local businesses into something
culture within their work environ- special for all.
ment?
Where do you see Bloomington
Care about your employees.
in the next five years?
Listen to them, provide simple acts
Many years ago, Bloomington’s
of kindness and genuine concern,
public and private leadership set in
balance work and family life, solicit motion a forward-thinking strategy
input, and empower local decision- to ensure the quality of life in our
makers — all of which result in an
community rose above a dismal
environment that makes it easier
outlook. Our community leaders’
for them to serve our customers. It
visualization and determination to
might be a surprise delivery from
see downtown revitalization, imSquare Donuts, breadsticks and a
provements to transportation and
pie from Pizza X for a training sesinfrastructure, and the expansion
sion, or merely the comfort of being
of cultural and
accessible when
intellectual life
needed. Our
bears witness
goal is to treat
“ALONG WITH VALUING
to what we now
our employees
consider the
THE WORK WE DO
like family.
norm of daily
HERE
WITHIN
THE
It’s important
life.
ORGANIZATION, THEY
for employees to
Just as in
see the compaENCOURAGE US TO BE
years past, our
ny’s highest ofINVOLVED IN AND CARE
community
ficers in person.
continues to
ABOUT
THE
COMMUNITY.
At our employee
enjoy the priviIT DOES MY HEART GOOD
Breakfast Blend
lege of dediTO KNOW THAT THEY
in June, our
cated citizens
executives will
CARE DEEPLY ABOUT THE and businesses
share news
CITIES THEY ARE IN.”
who are willing
and strategic
to participate
perspective in
in civic forums
person with our
and become philanthropic stewards
teams. They will also stick around
for the betterment of community,
after the meeting to answer quesensuring the city’s future success.
tions and visit with our employees.
As development proceeds on the
What is one of the most helpful
community’s current goals and as
things you’ve encountered in
Bloomington that’s improved the qualitative growth further expands,
MutualBank will remain a constant
way you do business?
in the facilitation of commerce and
The residents of Bloomington
sustainable economic growth to
have an overwhelming desire
increase quality of life in our comto help one another, creating a
munity. Bloomington is thriving
real local and civic-minded culand we expect nothing less in the
ture. The benevolent outreach of
years to come.
Bloomington is spectacular, be it
business associations, economic
SEE OUR AD ON PAGE 10
HT-674909-1

Bailey and Weiler
Design/Build

Who are you and what do you
do?
Bailey & Weiler Design/Build
is a local residential and commercial builder and architectural
designer. Partners Craig Bailey and
Don Weiler started the
business in 2005 and
have steadily grown the
“BAILEY & WEILER
business with an emIS AN EXTENDED
phasis on local hiring
FAMILY. WE REALLY
and sourcing, creative
CARE ABOUT
designs and enduring
quality.
EACH OTHER AND
What do you do to
ALWAYS HAVE
create
a place where
EACH OTHERS
people want to work?
BACK. WE ARE
We start by seeking
PART OF A TEAM.”
out individuals that love
to build, enjoy working
with people and solve
problems creatively. Every person
brings unique talents and strengths

to our team. We align them with the
best opportunities to foster their
talents and further their craft. Most
importantly, we realize that work
life must be balanced with relationships and passions beyond the
work day.
What is a challenge you’ve
faced in Bloomington?
The two main challenges that
we have faced are the availability of
affordable build-ready lots to meet
the demand for new single-family
homes, and the competition for
skilled tradespeople in the local
workforce. To address the second
issue, we have an internal training
process that teams up our highlyskilled carpenters with crew members that are new to the trades.
What is one of the most helpful
things you’ve encountered in
Bloomington that’s improved the

way you do business?
The variety of thought and
talent in Bloomington lends itself
to creative solutions when people
take time to listen, learn and work
together. When our company faces
a challenge, it is helpful that we can
reach out for guidance to a variety
of people and organizations within
our own community. While some of
these resources may seem obvious,
such as government agencies, the
BEDC and the Chamber of Commerce, we have also found counsel
from competitors, non-profits and

people with experience in unrelated fields that see things from a
different perspective. The citizens
of Bloomington are a generous and
talented lot willingly lend a hand.
Where do you see Bloomington in the next five years?
If we can work together respectfully and earnestly to address the
challenges and opportunities before us, Bloomington will continue
to be a dynamic and welcoming
town that is a world-class place to
work, live and play.
SEE OUR AD ON PAGE 7

Local. Trusted. Serving You.
That’s the Credit Union difference.
IU Credit Union is a local, trusted financial cooperative owned by its
membership with the mission of serving the needs of its members.

We started a credit union and created a community.

To view the top ten reasons why
you should join the IUCU team, visit

w
ww.iucu.org
www.iucu.org

812-855-7823 • iucu.org
HT-673896-1
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ISU The May Agency
Who are you and what do you
do?
ISU The May Agency is a locally operated insurance agency
founded in 1949, so this year we are
celebrating our 70th business anniversary! The May Agency provides
expert advice for all types of insurance, including Business (restaurants, retail, construction companies, municipalities, schools,
apartment properties, condominium associations, professional
services and more), Home and
Auto, Group Benefits, Individual
Life and Health. The May Agency
is part of two national insurance
organizations: ISU (Insurance Services Unlimited) and Acrisure. This
enables The May Agency to access
virtually all specialty insurance
markets.
Why do employees love
working for your company?
We do a lot of little things that

help create a positive work environment, such as often extending
holiday paid time off to include a
surprise extra day or two, weekly
“on the house” lunches, flexibility
when employees are dealing with
personal appointments or personal crises, and paid time off for
bereavement. We have a close-knit
group that supports one another
through the ups and downs of life.
Where do you see the future of
your industry?
The insurance industry is similar
to many businesses today in that it
is shifting more and more toward
online options. We emphasize the
value of having a specific agent you
can call or visit anytime to manage
this very important product. When
something happens and you have
an insurance claim, having an
agent who knows you personally
can prove invaluable.
What is a challenge you’ve

faced in Bloomington?
Recent challenges have been
finding qualified individuals to
add to our staff, although we have
added three amazing new employees to our staff this year! Many
of our employees have been with
us for 10, 15, or 20+ years. As they
retire, replacing them has been a
challenge.
What is one of the most helpful
things you’ve encountered in
Bloomington that’s improved the
way you do business?
Bloomington residents are
aware of and committed to supporting local businesses. We make
sure we are big supporters of our
city and community. The May
Agency provides support to more
than 40 organizations in the community, including schools, community events and festivals, food
banks, fire and police departments,
arts programs, animal shelters,

and homeless and domestic abuse
shelters. Our customers notice that
and in turn feel good about doing
business with us.
Where do you see your company in five years?
In five years, The May Agency
will be thriving and continuing to
provide excellent insurance advice
for our current customers as well as
many new customers.
Where do you see Bloomington in five years?
Bloomington is a progressive
city and clearly is experiencing a
construction boom. As the town
continues to have a more urban
feel, we hope it never loses its
small-town appeal. The combination of culture and “big city”
amenities along with “small town”
charm is what makes Bloomington
special. We hope that combination
never changes.
SEE OUR AD ON PAGE 11

THANK YOU, BLOOMINGTON!
It’s one thing to say “we’re a great place to work.”
It’s quite another for our teammates to believe it...
to live it. Thank you, Bloomington, for nominating
MutualBank as one the area’s “Best Places to Work!”
We enjoy working with you too. It’s Mutual like that.

800-382-8031 · bankwithmutual.com
HT-678255-1

Loren Wood Builders

Who are you and what
do you do?
My name is Loren
Wood, and I am the owner
of Loren Wood Builders.
What do you do to
create a place where
people want to work?
I would say that my
philosophy around
creating a place where
people want to work has
five main tenants:
First and foremost, I
believe that people need
to enjoy coming to work.
This means
providing a
highly posi“I LOVE WORKING
tive working
AT LOREN WOOD
environBUILDERS BECAUSE
ment. To
OF IT’S POSITIVE
nurture this,
WORK ENVIRONMENT.
we expect
everyone on
THEY USE A
our crew to
TECHNIQUE OF TRUE
treat each
COLLABORATION
other with
WITH ALL OF THEIR
respect and
HIGHLY SKILLED
dignity at all
times — i.e.
EMPLOYEES. LOREN
be nice to
WOOD BUILDERS
each other.
HAS A HONEST,
Secondly,
CONSCIENCE AND
I believe that
OPEN-MINDEDNESS
people need
to feel fairly
TOWARDS THEIR
CLIENTS, COMMUNITY compensated for
AND ENVIRONMENT. I
their work. I
LOVE WORKING HERE
have always
believed and
BECAUSE THEY ARE
attempted to
THE BAR THAT OTHER
practice the
BUSINESSES SHOULD
belief that it
FOLLOW IF THEY
is our duty to
WANT TO BE TRULY
pay a living
wage. On
SUCCESSFUL.”
top of that, I
— JACOB HYRE
believe that
it is critical
that when
the company prospers,
then all participants in the
company must have the
opportunity to prosper
with it. In the absence of

that, I believe that it is difficult to create an environment of mutual respect
and trust. Thus, profitsharing is a large part of
our employee compensation package.
I believe that people
must feel empowered in
their positions, in order
to have true ownership in
their work. I do my best
to give them meaningful
roles in the company and
then empower them to
work within that role and
to have ownership over
those roles and tasks. It
is easy, as a manager or
owner, to try to micromanage people working
on your team. I fight this
urge and recognize that
without full ownership
and empowerment in a
role, the work itself can
cease to be rewarding very
quickly.
We celebrate the craft.
At the end of the day,
building and renovating
is dirty, uncomfortable
and difficult work. While
I believe that the work
environment and compensation are critical to
a creating a place where
people want to work, I feel
like we need to authentically celebrate the creative
aspect of the work that we
do if we want people to
continue to find fulfillment in this work.
Finally, I think that it
is critical that people on
our team know that they
and their work are valued.
While financial gain and a
positive working environment are critical, if people
do not feel like their work
is recognized and has
value to those around
them, then I believe that
the work itself can quickly
become hollow. I do my

best to tell people directly,
as often as possible, and
sincerely, how much I
value the work that they
do, as members of the
team.
What is a challenge
you’ve faced in Bloomington?
I would say that the
biggest challenge that I
have faced as a builder
in Bloomington is the
limited housing stock. The
sad fact is that there are
more people that live in
Bloomington than there
are affordable, well-built
places for them to live. Because of this, the cost and
availability of both land
and houses is limited.
What is one of the
most helpful things
you’ve encountered

HT-673970-1

in Bloomington that’s
improved the way you do
business?
I think that the No.
1 thing that has been
helpful to me in Bloomington in building my
business has been the
small-town, supportive
culture that exists in our
community. This is a
small enough town that if
you are doing good things
here, people see it, they
hear about it, and in turn,
they nurture and support what you do. I have
always been grateful for
the opportunities for work
and growth that exist in
Bloomington.
Where do you see
your company in five
years?
I sincerely hope that in

five years, LWB is in much
the same place that is is
right now and hopefully
just about the same size.
I would hope to still be in
the business of renovating
and improving houses
and businesses in our
core areas of town.
Where do you see
Bloomington in the next
five years?
It is clear that Bloomington is in a growth
phase. With I69 here and
soon getting connected
to Indianapolis, I only see
this growth continuing
into the future. My hope
is that we are still able to
preserve the small-town
nature and feel of Bloomington, in spite of this
growth.
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Bill C. Brown
Associates
Who are you and what
do you do?
My name is Ron
Remak, and I am the
president and owner of
Bill C. Brown Associates. I
was an agent for 17 years
and I then purchased the
agency from my fatherin-law, Bill C. Brown, in
1996. Our agency just
celebrated our 60th year
of service to our individual and group clients
in Bloomington and
surrounding counties and
states.
What do you do to
create a place where
people want to work?
First, I have been
fortunate to surround
myself with agents and
staff that truly care about

one another and the
opportunity we have to
serve our valued clients.
I have found that putting
dedicated, caring people
together within the walls
of an organization that
strives to serve people
every day is a successful
formula.
Second, I try to lead by
example. If I fail to emulate the character that our
clients deserve and given
the community and missions centered focus that
we as an agency family
strive for, then it would
be hard to ask our agents
and staff to do so. Also, we
sincerely appreciate the
gift of being a part of the
Bill C. Brown Associates
family and truly try to be

Public Relations
for Music and Technology
of Global Significance

Celebrating 20 years building journalist
connections, crafting compelling stories,
and placing earned media.
Big thanks to our team! You make RPS
one of the best places to work!
We have represented over 2000 projects from six
continents and place feature stories in the New
York Times, TechCrunch, and NPR.
HT-677345-1

rockpaperscissors.biz

there for one another, “no work we have the privilege of representing every
matter what.”
What tips do you have day. One example of this
for other employers
is our recent development
to create a successful
and endorsement of the
culture within their work Greater Bloomington
environment?
Chamber of Commerce
Lead by example, be
benefit offering that
there for others profeswill allow all Chamber
sionally and personally,
member employers the
own your mistakes and
opportunity to provide
celebrate your victories.
their employees with
Embrace and respect one benefits they would not
another every day.
necessarily be able to offer
Why do your emwithout this partnership
ployees love working for between the Chamber
your company?
and our agents.
I think if there is
What is one of the
tangible evidence in our
helpful things you’ve
workplace
that we are
serving and
“I FEEL TRULY BLESSED,
supporting our
BOTH PROFESSIONALLY
clients and one
AND PERSONALLY,
another, then
people will be
TO BE A PART OF
attracted to
BILL C. BROWN
being a part
ASSOCIATES. OVER
of our Bill C.
THE COURSE OF MY
Brown AssociEMPLOYMENT I HAVE
ates family.
What is
BEEN GIVEN NUMEROUS
a challenge
OPPORTUNITIES TO
you’ve faced
GROW PROFESSIONALLY
in BloomAND TO DEVELOP AND
ington?
I think one
REFINE MY ROLE AS
of the only
AN EMPLOYEE. WHEN
challenges I
PEOPLE ASK ME WHERE
can identify
I WORK, I AM PROUD
is how best
to impact as
TO TELL THEM I WORK
many in our
AT BILL C. BROWN
community as
ASSOCIATES.”
possible with
the beneficial
— CONNIE RITCHIE

encountered in Bloomington that’s improved
the way you do business?
Bloomington is just
such a special place to me
and others! My parents
were immigrants from
Germany and established
their roots right here in
Bloomington more than
75 years ago. It is the
community in which I
was fortunate to be raised
and then to raise my three
children. It’s the community in which I was
blessed to attend Indiana
University and then, for
the last 40 years, be a part
of the business community here. In the midst of
the diversity that helps
to make Bloomington so
special is a community
wanting to serve and
support one another, all
with an inspired focus
on the extraordinary notfor-profit organizations
that serve so many in our
community.
Where do you see
Bloomington in the next
five years?
I believe that our community will continue to
grow in a responsible and
strategic way, allowing
even more citizens and
students to grow with a
common purpose to be
a part of a loving, caring
community with a quality
of life, of which we can all
be proud.
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Hoosier Hills
Food Bank

Who are you and
what do you do?
Hoosier Hills Food
Bank is a non-profit organization that collects
and distributes food in
a six-county region. Last
year, we distributed almost 4.9 million pounds
of food. We partner with
food donors to rescue
food that would otherwise be wasted, we have
a garden and gleaning
program and we administer federal commodity
programs. The food is
distributed through a
network of partner agencies — about 100 other
non-profits that include
food pantries, kitchens,
shelters, youth programs
and our mobile food
pantry and senior food
box programs.
What do you do to
create a place where
people want to work?
We know that we
can’t compete with the
private sector or government when it comes to
wages, so we do the best
we can in that area and
provide good benefits
and a positive work
environment. We have
a serious mission, but
we want our employees
to have fun and feel
supported. We do things
like “Chili Friday” during
the winter when each
staff member picks a
week and cooks a pot
of chili that we share as
a group on Friday. We
take any opportunity to
gather as a group and
relax — tacos for Cinco
de Mayo, s’mores for
Smokey Bear’s birthday.
We’ve done our own
versions of the Oscars
and the Price is Right at

staff meetings. Management tries to recognize
individuals and the
whole team at every opportunity.
What tips do you
have for other employers to create a successful culture within
their work environment?
Employees are
people, not just a
commodity. But either
way, they’re your most
important resource.
They should feel valued
as both workers and
people.
Why do employees
love working for you?
We’re fortunate to be
mission driven and to a
person, our employees
embrace and support
that mission. They know
their work is making a
difference, that it could
literally be the difference between someone
having food to eat on any
given day. But we also try
to create a team, a family
atmosphere. We support
each other as much as
possible and we try to
have fun.
Where do you see
the future of your industry? Do you see opportunities in Bloomington to grow more
places like yours?
For us, growth is a
mixed blessing. It means
there are still people
facing food insecurity
and hunger, but it also
means we have more
resources to ensure that
they don’t go hungry. We
know we’ve never met
100 percent of the need,
so we still see growth as
a positive thing when it
means improving our

capacity and
the quality of
food we share.
But we also
want to see
the number of
people needing
help reduced.
What is
a challenge
you’ve faced in
Bloomington?
We engage
about 2,000
volunteers
each year and we lose
many of them over the
summer, but the workload doesn’t decrease.
What is one of the
most helpful things
you’ve encountered
in Bloomington that’s
improved the way you
do business?
Bloomington is an
extraordinarily generous
community and both on
campus and off there is
a strong volunteer spirit.
Businesses large and
small, campus groups,
faith congregations and
individuals from all
walks of life help us and
other non-profits ensure
that everyone has access
to basic needs.
Where do you see
your business in five
years?
While we’d love to
say we will have worked
ourselves out of a job,
we know better. There’s
always going to be a
need for food banking —
food will always need to
be rescued, people will
always need help getting
food. We hope there is
more nutritious food
available and less people
that need it, but we will
continue to grow our capacity and effectiveness

to be good stewards of
the support we receive.
Where do you see
Bloomington in the
next five years?
Bloomington will stay
strong and generous,
but ideally it will become more affordable

for those on the lower
end of the income scale
and will continue to
try and balance growth
with preservation of the
things that make it an
amazing place to live
and work.

Our amazing staff is dedicated
to ensuring that hunger is not
an option in our region and
we’re very grateful to them,
and to the caring community
that supports our work.
Not one child.
Not one senior.
And not one in between.
Hunger is not an option.

Hoosier Hills Food Bank
PO Box 697
Bloomington, IN 47402
www.hhfoodbank.org
HT-678021-1

Commercial Service
of Bloomington, Inc.

Who are you and
what do you do?
We are Commercial
Service of Bloomington,
Inc. We specialize in
residential and commercial HVAC and plumbing.
We are locally owned and
operated since 1946.
What do you do to
create a place where
people want to work?
The company strives
to maintain a welcoming,
team culture. People
in our company truly
care for one another, as
well as the customers
we serve. This attitude
toward helping people
and service is one of our
strengths. We respect our

history, see value in new
beginnings and recognize
that change is constant.
We understand that we
need to balance our solid
foundation with new
ideas and approaches.
What tips do you have
for other employers to
create a successful culture within their work
environment?
People are our greatest
asset. A positive attitude
and teamwork is the
common goal that we try
to achieve.
What is a challenge
you’ve faced in Bloomington?
As mentioned, a big
challenge is identifying

“EMPLOYEES ARE
EMPOWERED,
APPRECIATED,
TAKEN CARE OF
AND FEEL LIKE A
PART OF A TEAM.”

in Bloomington
that’s improved
the way you do
business?
The people
in this town and
surrounding areas
are great! We are
— RHONDA GRAY
surrounded with
exceptional employees and many
skilled people interested
loyal customers.
in a career in the meWhere do you see
chanical trades. As a reyour company in five
sult, we’ve maintained a
focus on internal training, years?
We continue to pursue
education and our apprentice programs to help sustainable growth. We
will always strive to be a
develop a future skilled
workplace where people
workforce.
What is one of the
feel appreciated and
most helpful things
recognized as a part of a
you’ve encountered
team. The word service
is part of our name, and
it describes what we
strive to offer our clients
and our employees. We
are continually looking
for ways to positively
serve our employees, our
customers and further
expand our reach to
those in need in our local
community.
Where do you see
Bloomington in the next
five years?
We believe that the
local community and
economy will continue to
be strong. Bloomington is
unique in that it is a community with many small
businesses, but there are
also a few large local employers that support the
local economy in many
ways. The community is
strong due to the balance
between small and large
business. As long as we
continue to support that
balance, we should have
a thriving economy here
home
in Bloomington for many
years to come.

Commercial Service
Heating Cooling Plumbing

We love our employees

Call today! 812-339-9114
or visit CommercialService.com

Commercial-grade service for your

HT-677044-1
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Rock Paper
Scissors, Inc.
Who are you and
the CEO and the team.
That’s what I did! Also,
what do you do?
listen to your team. Find
Rock paper scissors
out what motivates them
inc. is a PR firm that
gets media coverage for and build a culture in
response to them.
technology companies
and the music
industry. We work
with companies
“(THIS IS) A
involved in artifiPRETTY SPECIAL
cial intelligence,
virtual reality,
PLACE TO SPEND
music technology,
YOUR WORK DAYS.”
event tech,
— ABBY NOROOZI
fintech, sports
tech and more.
Our technology
Where do you see
clients are in Toronto,
Bloomington in the
Tokyo, Stockholm, San
Francisco, Portland, Los next five years?
Bloomington has
Angeles, New York and
finally reached its stride
Bloomington. We also
for entrepreneurs. The
work with musicians
Mill and the Trades
from all over America,
District are a huge leap
Africa, Latin America
for getting Bloomington
and Europe. This year
in line with where
we have helped clithe economy and job
ents get featured in the
creation is going. If we
New York Times, Fast
could attract one or
Company, Inc., Forbes,
Rolling Stone, Billboard two larger employers,
and hundreds more. We it could make a huge
difference for the local
are not an advertising
economy. Relying on
agency. We are not a
the university, Cook and
publisher. We are not
Crane is not enough
a record label. We get
for a healthy economy.
hired to help clients
create compelling stories But we will get a little
about their contribution closer every year. We
will see a couple more
to the world, and then
we convince media out- breakout companies
within the next five years
lets to help us tell those
and hopefully they stick
stories to the world.
around Bloomington.
What tips do you
Hopefully, the comhave for other employers to create a suc- munity will continue to
foster an environment
cessful culture within
that helps businesses
their work environthrive while creating jobs
ment?
Hire a great COO who and growing the local
economy.
listens and finds the
perfect balance between SEE OUR AD ON PAGE 12
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John Bethell Title
Company, Inc.
Who are you and
fairly treated. We take
pride in our work, yet we
what do you do?
don’t take ourselves too
John Bethell, owner
seriously. We provide an
and president, John
outstanding experience to
Bethell Title Company,
our clients, and we have
Inc.
fun doing so. And we’re
What do you do to
thankful for every opporcreate a place where
tunity to help people.
people want to work?
What is one of the
First, I thought about
most helpful things
what makes me want
you’ve encountered
to come to work each
in Bloomington that’s
day. I want to work in an
environment where team improved the way you
do business?
members feel happy,
I think the people of
where they have opporBloomington are strongly
tunity, and where they
can enjoy peace of mind. committed to supporting
locally owned busiThen I set out to make
John Bethell Title a place nesses. As a result, we
also strongly favor local
where I love to work.
We — our team leaders businesses when seeking
and I — pay a lot of atten- strategic partners.
Where do you see
tion to what makes team
your company in five
members happy. We are
years?
especially cognizant of
Within the next five
whether or not a team
member is in the right role years, we hope to reach
for them. Team members the pinnacle of a strong
culture and become a
are happier when their
team member-owned
talent fits their role and
company.
they get to do what they
do best. People are happy
SEE OUR AD ON PAGE 8
and give their
best when they
feel appreciated
“JOHN BETHELL
and when they
TITLE UNDERSTANDS
feel that they’re
AND SUPPORTS ITS
doing someTEAM MEMBERS
thing meanWHEN IT COMES TO
ingful.
Why do
OUR FAMILIES AND
employees love
FAMILY EVENTS,
working for
CELEBRATIONS AND
your company?
EMERGENCIES…
We’re
THIS HAS GIVEN ME
successful at
making team
GREAT RELIEF WHILE
members feel
RAISING CHILDREN.”
appreciated,
supported and
— BRITT
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Cornerstone
Information Systems
Who are you, and
what do you do?
We are Cornerstone
Information Systems,
and we provide technology and services to
the travel and hospitality industry. Working
with some of the largest
brands in our industry,
we help customers automate their travel operations and critical decision making regarding
the purchasing and
management of business and leisure travel.
In 2018, Cornerstone
systems processed more
than $50 billion in global
travel purchase through
its technology in support
of our customers and
their millions of travelers
and employees.
What tips do you
have for other employers to create a successful culture within
their work environment?
Culture is a top-down
initiative. Your culture
has to be espoused
and lived by the executive team across your
company. It’s a “practice what you preach”
approach. You need to
build a positive team
with a cohesive spirit —
leaders in your organization can come from
everywhere. You need to
be passionate and determined, and your leaders
need to hold themselves
to the highest standard.
What is a challenge
you’ve faced in Bloomington?

“I LOVE
WORKING FOR
CORNERSTONE
AS I CAN
ENJOY THE
SMALL CITY
FEEL WHILE
WORKING AT
A GROWING
GLOBAL
BUSINESS
THAT DOES
BIG THINGS
AND IMPACTS
MANY
PEOPLE.”
— JENNY TRACY

Attracting talent
that wants to relocate
can be a challenge. We
know Bloomington is
an amazing and vibrant
community, and we
need to sell the city to
potential employees.
Where do you see
Bloomington in the
next five years?
The investment in
technology and life
sciences in the Bloomington community is
currently planting the
seeds for attracting and
retaining talent for future
growth. Continuing to be
recognized as the most
attractive small city will
allow local industries
and entrepreneurs to
offer increased opportunities for those seeking
success in work and life.
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LRAP Association
Who are you and
development, mentoring
what do you do?
and service opportunities
LRAP Association
that allow our colleagues
partners with colleges
to learn and grow,
and universities across
personally and profesthe country to provide
sionally.
loan repayment assisWhere do you see the
tance programs (LRAPs) future of your industry?
that increase access to
Do you see opportunithe life-changing power
ties in Bloomington to
of higher education. By
grow more companies
alleviating the negalike yours?
tive impacts of debt for
While our organizacollege-bound families,
tion is unique, the opporLRAP helps students
tunity we address is great,
attend their college of
and constantly growing.
choice, pursue their
We anticipate strong
personal and academic
growth in Bloomington
interests on campus, and and elsewhere, especially
repay their student and
as Bloomington conparent loans after gradu- tinues to grow and attract
ation.
new talent and startups.
What do you do to
What is one of the
create a place where
most helpful things
people want to work?
you’ve encountered in
First and foremost
Bloomington that’s imis our mission. We are
proved the way you do
committed
business?
to helping
We have
students
been able
“I LOVE
and famito augment
WORKING
lies access
our team
the lifeby utilizing
AT LRAP
changing
interns
BECAUSE ITS
power of
sourced
MISSION IS
higher eduthrough
ONE I CAN
cation. Our
Indiana
BE PROUD OF
colleagues
University.
like to
We’ve also
WHEN GOING
work here
volunTO WORK
because
teered at
EVERY DAY.”
they know
various
their work
nonprofit
— BROOKE JUNGK
is making
organizaa differtions in
ence. We strive to build a Bloomington, and our
thriving team by atannual team retreat
tracting and retaining
in Bloomington has
talented employees who become a crowd fawant to make a differvorite, when our team
ence — and we give them loves to spend time on
opportunities to do so.
Lake Monroe, as well as
We are also committed
sample the downtown
to providing professional and campus cultures.
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We believe that Bloomington
is the best place to live, work, and play!
One of the great things about working at Cook is
living in Bloomington and exploring all that it has to offer.
Asha | Cook Medical Engineering

We’re honored to be
one of Bloomington’s
Best Places to Work.

Explore Bloomington with Asha:
cookmedical.com/BloomingtonsBest
MEDICAL

HT-673904-1
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